




3

RPC 1.1
Competence1





Rules of 
Professional Conduct 

(RPC)  1.6: 
Confidentiality of

Information2



6

Anya Citron Stern

View Photos of Anya
------------------------------------------
View Videos of Anya
------------------------------------------
Send Anya a Message
------------------------------------------
Poke Anya

“Proper attire for trial.”





Online Reviews





Advertising



Lawyer’s social media profile 
primarily used for law 
business is subject to 

attorney advertising rules.5



Advertising
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Lawyers shall not advertise areas of
practice under headings that include the
term “specialist” unless the lawyer is
certified.7





Attorney shall not “solicit” business from the 
public through instant messaging and chat 
rooms.9



16

Attorney’s Use of Social Media
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RPC 4.2:
Communication with
Represented Person10



Lawyers 
may access 

public 
portions of 

social media 
accounts.11
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RPC 4.3:  
Dealing with an 

Unrepresented Person12
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RPC 8.4  
Misconduct13



21

Insert Joe blow’s facebook page

Attorney may request permission to view non-
public portions of an unrepresented person’s
website or profile. However, an attorney may
not use dishonesty, trickery, deception, false
pretenses or an alias.14
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RPC 5.3:  Responsibilities
Regarding Nonlawyer Assistants15
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Lawyers shall not order or direct an agent (i.e. investigator,
legal assistant, secretary or client) to engage in conduct or
with knowledge of the conduct, ratify it, where such conduct
if engaged in by the attorney would violate the ethics rules.16



A lawyer may advise a client as to what
content may be maintained, made private or
“taken down” on social media, as long as
there is no violation of common law, statute,
rule or regulation regarding preservation of
information.17







A lawyer may view the public portion of the social
networking profile of a juror or potential juror but may
not communicate directly with the juror or jury panel
member.19



[TN] Judges may participate in
social media but must do so with
caution.20
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Attorneys may not use social media 
to influence judges.21
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Laura Chastain
Ethics Counsel
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